BUSINESS IN Costa

osta Rica continues to grow as

an international business pow-

erhouse. In fact, many multi-
national companies have “outsourced”
operations to Costa Rica, with more
companies setting up shop in Costa
Rica every week.

According to the Tico Times, “Costa
Rica ranks third behind powerhouses
India and China as the most competi-
tive offshore destination... Not bad for
a country roughly the size of Vermont
and New Hampshire combined, and
whose population of just over 4 mil-
lion is less than half the size of Los
Angeles County.”

“Costa Rica is in a convenient geo-
graphic location to be able to service
clients in North America. As such,
companies like Intel, Procter &
Gamble, Hewlett Packard, Baxter
Healthcare and Fujitsu have 10,000+
employees located in Costa Rica.”

When you consider the major hotel
and resort companies like Marriott,
The Four Seasons and Barcelo, invest-
ing and building in Costa Rica, the
total investment in Costa Rica is stag-
gering, and continues to grow.
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The pride of the people is what makes
Costa Rica such a remarkable invest-
ment and employment location.

“...Costa Rica continues to
be a strategic site for us and
now our best products are
manufactured here. I believe
this speaks for itself...”

PAuL OTELLINI, PRESIDENT AND CEO,
INTEL.



